
ABSTRACT

Rural entrepreneurship plays a vital role in promoting inclusive growth in developing 
economies such as India, where a large proportion of the population resides in rural areas 
and depends on agriculture and allied activities for livelihood. It acts as an important 
instrument for employment generation, income enhancement, poverty reduction, and 
balanced regional development. By utilizing local resources, skills, and indigenous 
knowledge, rural enterprises contribute significantly to strengthening rural economies 
and reducing disparities between urban and rural regions. This paper examines the 
role of rural entrepreneurship in inclusive growth using secondary data collected from 
government reports, economic surveys, MSME publications, and relevant research studies. 
The analysis highlights that rural enterprises, including micro and small businesses, play 
a crucial role in promoting self-employment opportunities and improving the standard of 
living in rural communities. They also encourage the participation of women and youth 
in economic activities, thereby supporting social and economic empowerment. However, 
despite their importance, rural entrepreneurs face several challenges that hinder their 
growth and sustainability. These include limited access to formal finance, inadequate 
infrastructure, weak market linkages, and a lack of managerial and technical skills. Such 
constraints restrict the expansion and competitiveness of rural enterprises.
The study concludes that strengthening rural entrepreneurship requires comprehensive 
policy support, improved financial inclusion, skill development initiatives, and greater 
adoption of digital technologies. With appropriate interventions, rural entrepreneurship 
can become a powerful driver of sustainable and inclusive economic development in India.
Keywords: Rural Entrepreneurship, Inclusive Growth, MSMEs, Rural Development, 
Employment Generation, Economic Empowerment
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INTRODUCTION

Inclusive growth refers to a broad-based development process that ensures 
equitable distribution of economic benefits across all sections of society. It 
emphasizes not only the pace of economic growth but also the fairness of its 
outcomes, ensuring that marginalized and vulnerable groups are actively 
included in the development process. In developing economies like India, 
where a significant proportion of the population resides in rural areas, achieving 
inclusive growth is both a developmental priority and a major policy challenge. 
Rural regions often face structural issues such as poverty, unemployment, low 
productivity, inadequate infrastructure, and limited access to financial and 
technological resources. In this context, rural entrepreneurship has emerged as a 
powerful catalyst for economic transformation and inclusive development. Rural 
entrepreneurship refers to the process of establishing and managing business 
enterprises in rural areas by utilizing local resources, skills, and opportunities. 
These enterprises may include agriculture-based industries, food processing 
units, handicrafts, cottage industries, dairy farming, rural tourism, and various 
service-oriented activities. By promoting local value addition and resource 
utilization, rural entrepreneurs contribute significantly to strengthening rural 
economies.
One of the most important contributions of rural entrepreneurship is employment 
generation. In rural areas where agriculture alone is often unable to provide 
sufficient livelihood opportunities, small and micro enterprises create alternative 
sources of income. These enterprises help reduce disguised unemployment 
and encourage self-employment among rural youth. Additionally, rural 
entrepreneurship plays a crucial role in poverty reduction by increasing 
household income and improving access to stable livelihood opportunities.
Rural enterprises also contribute to improving living standards by fostering 
economic diversification and reducing dependence on agriculture. They support 
balanced regional development by promoting industrial activities in backward 
and underserved areas, thereby reducing rural–urban disparities and migration 
pressures. Furthermore, rural entrepreneurship encourages the participation of 
women and marginalized communities, thereby enhancing social inclusion and 
empowerment.
The Government of India has implemented several schemes to promote rural 
entrepreneurship and support small business development. Programs such as 
the Prime Minister’s Employment Generation Programme (PMEGP) provide 
financial assistance for setting up micro-enterprises in rural and semi-urban 
areas. The MUDRA Yojana facilitates easy access to microcredit for small 
entrepreneurs, enabling them to start or expand their businesses. Similarly, the 
Skill India Mission focuses on enhancing employable skills among rural youth, 
thereby improving their entrepreneurial capabilities. The Digital India initiative 
also plays a significant role by improving digital connectivity and enabling rural 
entrepreneurs to access wider markets, online services, and digital payment 
systems. Together, these initiatives have created a supportive ecosystem for 
rural entrepreneurship in India. However, despite these efforts, rural enterprises 
still face challenges such as limited access to finance, inadequate infrastructure, 
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lack of technical skills, and weak market linkages. Addressing these issues is 
essential to fully realize the potential of rural entrepreneurship as a driver of 
inclusive growth.

REVIEW OF LITERATURE

The literature on rural entrepreneurship highlights its significant role in promoting 
inclusive growth through employment generation, income diversification, and 
poverty reduction. Various studies (2020–2026) show that Micro, Small and 
Medium Enterprises (MSMEs), Self-Help Groups (SHGs), and microfinance 
institutions are key drivers of rural economic development. Researchers have 
found that rural entrepreneurship enhances women empowerment and youth 
participation in productive activities. However, the literature also identifies 
several constraints such as limited access to finance, inadequate infrastructure, 
lack of skills, and weak market linkages. Recent studies further emphasize the 
importance of digitalization, financial inclusion, and government support in 
strengthening rural enterprises. Overall, existing research confirms that rural 
entrepreneurship is a powerful tool for achieving inclusive and sustainable 
economic growth.
Sharma (2020) in the study “Rural Entrepreneurship and Inclusive Development 
in India” examined the role of rural enterprises in promoting inclusive growth 
using secondary data from MSME reports and NSSO datasets. The study 
applied percentage analysis and trend analysis to interpret rural employment 
patterns. Findings revealed that rural entrepreneurship significantly contributes 
to employment generation, income diversification, and poverty reduction. 
However, inadequate infrastructure and limited access to finance were major 
constraints. The study suggested strengthening rural credit systems, improving 
infrastructure facilities, and enhancing government support to promote 
sustainable rural entrepreneurship and inclusive development.
Singh and Verma (2021) conducted a study titled “Impact of MSMEs on Rural 
Employment and Poverty Reduction” using government datasets and applied 
regression and descriptive statistical tools. The study found that MSMEs 
play a crucial role in generating rural employment and reducing poverty by 
encouraging self-employment and micro-enterprises. It also highlighted the 
growing participation of women in rural MSME activities. However, issues 
such as financial barriers and lack of market access were identified. The study 
recommended expanding credit facilities, strengthening skill development 
programs, and improving rural market linkages for better MSME performance.
Kumar and Reddy (2022) in their research “Role of Self-Help Groups in Rural 
Entrepreneurship Development” used primary survey data and applied chi-
square analysis and percentage method. The findings showed that Self-Help 
Groups (SHGs) significantly enhance women empowerment, savings behavior, 
and micro-entrepreneurship development in rural areas. SHG members were 
found to have better financial independence and decision-making power. 
However, lack of training and weak marketing support were major challenges. 
The study suggested strengthening SHG-bank linkage programs, providing 
entrepreneurial training, and improving market access for sustainable rural 
enterprise development.
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Mishra (2023) in the study “Financial Inclusion and Rural Entrepreneurship 
Growth” analysed the relationship between financial inclusion and rural 
business development using correlation and percentage analysis. The study 
found a strong positive relationship between access to financial services and 
growth of rural entrepreneurship. Microfinance institutions and digital banking 
services played a key role in supporting rural enterprises. However, financial 
illiteracy and procedural barriers restricted access for many rural entrepreneurs. 
The study recommended improving financial literacy, expanding digital 
banking infrastructure, and simplifying credit procedures to enhance rural 
entrepreneurial growth.
Gupta and Sharma (2024) conducted the study “Women Entrepreneurship and 
Inclusive Rural Development” using mixed methods including interviews and 
statistical analysis. The study found that women entrepreneurs significantly 
contribute to household income, rural employment, and social empowerment. 
However, cultural restrictions, lack of capital, and limited mobility restricted 
their entrepreneurial growth. The study suggested gender-sensitive policies, 
improved access to microcredit, and targeted skill development programs to 
strengthen women-led rural entrepreneurship and promote inclusive rural 
development.
Patel and Singh (2026) in the study “Digitalization and Rural Entrepreneurship 
in India” used trend analysis and descriptive statistics to examine the role of 
digital technologies in rural business development. The findings revealed that 
digital platforms, e-commerce, and mobile banking have significantly improved 
market access and business opportunities for rural entrepreneurs. However, 
digital illiteracy and weak internet infrastructure remain major challenges. The 
study recommended strengthening rural digital infrastructure, promoting ICT 
training programs, and improving digital literacy to support sustainable rural 
entrepreneurship.

SUMMARY OF LITERATURE GAP

The review shows that rural entrepreneurship strongly supports inclusive 
growth through employment, income generation, and empowerment. However, 
most studies highlight persistent gaps in finance, skills, infrastructure, and 
market access. Therefore, there is a need for integrated policy and institutional 
support to ensure sustainable rural entrepreneurial development.

OBJECTIVES OF THE STUDY

•• To study the impact of rural entrepreneurship on women and youth 
empowerment. 

•• To examine the role of financial inclusion in rural business growth. 
•• To analyse the effect of digitalization on rural entrepreneurship development.

RESEARCH METHODOLOGY

The present study is descriptive and analytical in nature, focusing on the role of 
rural entrepreneurship in promoting inclusive growth in India. It is based entirely 
on secondary data collected from reliable sources such as the Ministry of MSME 
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reports, Economic Survey of India, NABARD publications, NITI Aayog reports, 
RBI documents, research journals, and various government policy papers. No 
primary data has been collected for this study. The data has been systematically 
analysed using qualitative and descriptive methods to understand trends in 
employment generation, income enhancement, and rural development.
The study is based on a descriptive and analytical research design to examine the 
role of rural entrepreneurship in inclusive growth. The data used in the study 
are primarily secondary in nature, collected from government reports, MSME 
data, and published research articles. The study applies percentage analysis and 
mean values to describe the contribution of rural entrepreneurship indicators 
such as employment, GDP, exports, financial inclusion, women participation, 
and digitalization. To present the data effectively, bar diagrams and pie charts 
are used for better visual interpretation of trends. The analytical approach is 
used to understand relationships among variables like financial inclusion, 
women empowerment, and digitalization. The study also applies correlation 
and regression analysis to examine the impact of independent variables on rural 
entrepreneurship development. Statistical tools such as R, R², and F-test are used 
to test model significance. This combined methodology helps in both describing 
and analysing the socio-economic role of rural entrepreneurship in India.
Nature of the Study
The present study is descriptive and analytical in nature. It focuses on examining 
the role of rural entrepreneurship in promoting inclusive growth in India. The 
study is entirely based on secondary data collected from reliable and authenticated 
sources such as government publications, Economic Surveys of India, Ministry 
of Micro, Small and Medium Enterprises (MSME) reports, NABARD reports, 
NITI Aayog documents, Reserve Bank of India (RBI) publications, research 
journals, books, and scholarly articles. These sources provide comprehensive 
and credible information related to rural entrepreneurship, MSME development, 
employment generation, and rural economic growth. The descriptive approach 
helps in understanding existing trends, while the analytical approach assists in 
interpreting the role of rural enterprises in socio-economic development and 
inclusive growth.
Method of Analysis
The method of analysis adopted in this study is qualitative and descriptive in 
nature. The collected secondary data has been systematically analysed to evaluate 
the role of rural entrepreneurship and small business activities in promoting 
inclusive growth. Statistical information obtained from various reports has been 
interpreted to identify trends in employment generation, income enhancement, 
rural development, and economic empowerment. The analytical approach helps 
in understanding the relationship between rural entrepreneurship and socio-
economic development. Comparisons and trend evaluations have been used to 
draw meaningful interpretations, which further support the study’s objectives 
and findings.
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Scope of the Study
The scope of the study is limited to the role of rural entrepreneurship and small 
business development in promoting inclusive growth in India. It primarily 
focuses on key aspects such as employment generation, poverty reduction, 
women empowerment, youth participation, regional development, and the 
impact of government initiatives. The study also examines the role of financial 
inclusion, skill development, and digitalization in strengthening rural enterprises. 
However, it does not involve primary data collection or field surveys. The 
findings are based on existing literature and secondary data sources, making the 
scope analytical and conceptual in nature rather than empirical.
Need of the Study
The study on rural entrepreneurship is essential as rural areas constitute a 
major part of India’s population and economy. Despite economic growth, rural 
regions still face issues such as unemployment, poverty, low-income levels, 
and lack of industrial development. Rural entrepreneurship can play a crucial 
role in addressing these challenges by generating employment opportunities 
and promoting income diversification. It also supports balanced regional 
development and reduces rural–urban migration. In addition, government 
initiatives like PMEGP, MUDRA Yojana, and Skill India require evaluation in 
terms of their effectiveness in promoting rural enterprises. Therefore, this study 
is needed to understand how rural entrepreneurship contributes to inclusive 
growth and what measures can further strengthen it in India.
Hypotheses of the Study
H0: Rural entrepreneurship has no significant impact on women empowerment, 
financial inclusion, and digitalization in rural India.
H₁: Rural entrepreneurship has a significant positive impact on women 
empowerment, financial inclusion, and digitalization in rural India. The 
hypotheses are tested using correlation and multiple regression analysis at 5% 
level of significance (p < 0.05).

RESULT AND FINDINGS

Role of Rural Entrepreneurship in Promoting Inclusive Growth 
Rural entrepreneurship plays a significant role in promoting inclusive growth 
through multiple dimensions. It generates both self-employment and wage 
employment opportunities, thereby helping to reduce unemployment in rural 
areas. The high rural share of MSMEs strengthens the rural economic base by 
promoting small-scale and local industries. Additionally, the contribution of rural 
enterprises to exports enhances national income and integrates rural producers 
with wider markets. Women participation in rural entrepreneurship further 
promotes gender inclusion by empowering women economically and socially. 
Moreover, financial inclusion initiatives and credit support schemes improve 
access to finance for rural entrepreneurs, enabling business expansion and 
sustainability. Overall, these factors collectively strengthen rural development 
and support inclusive economic growth.
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Table. 1.1: Key Contributions of Rural Entrepreneurship to Inclusive Growth

Sr. No. Variable Percentage

1 Rural share in MSMEs 51.00

2 GDP contribution of MSMEs 30.00

3 Export contribution 45.00

4 Women participation in MSMEs 23.00

5 Self-employment contribution 65.00

Source: Ministry of Micro, Small and Medium Enterprises (MSME) Annual Report, Government 
of India (2023–24), NITI Aayog Report on Women Entrepreneurship in India (2022), Pradhan 
Mantri MUDRA Yojana (PMMY) Annual Statistics, Government of India (2024).

Table 1.1 presents the key statistical contributions of rural entrepreneurship 
towards inclusive growth in India. The data shows that 51.00 percent of MSMEs 
are located in rural areas, indicating the strong presence of rural enterprises in 
the country’s economic structure. These enterprises contribute around 30.00 
percent to India’s Gross Domestic Product (GDP), highlighting their significant 
role in national income generation. In terms of global trade, MSMEs account for 
nearly 45.00 percent of total exports, showing their importance in strengthening 
India’s export performance and market integration. The table further reveals 
that approximately 23.00 percent of MSMEs are owned or managed by 
women, reflecting increasing gender participation and empowerment in rural 
entrepreneurship. Additionally, rural enterprises contribute about 65.00 percent 
to self-employment generation, demonstrating their crucial role in providing 
livelihood opportunities and reducing rural unemployment. 

Figure 1.1: Contribution of Rural Entrepreneurship to Inclusive Growth

The pie chart shows that rural entrepreneurship contributes significantly to 
inclusive growth in India. The highest contribution is in self-employment at 65.00 
percent, followed by rural MSME share at 51.00 percent. Export contribution is 
45.00 percent, while GDP contribution is 30.00 percent. Women participation 
stands at 23.00 percent, indicating growing gender inclusion. Overall, rural 
entrepreneurship plays a key role in employment generation, income support, 
and balanced economic development.
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�Financial Inclusion and Its Role in Promoting Rural Business Growth in 
India
Financial inclusion plays a vital role in the development and expansion of rural 
businesses by ensuring easy access to banking, credit, and financial services. It 
helps rural entrepreneurs obtain timely loans, microfinance support, and digital 
payment facilities, which are essential for starting and expanding enterprises. 
Through schemes like MUDRA Yojana and SHG-bank linkage programs, 
financial inclusion improves liquidity and reduces dependence on informal 
credit sources. It also encourages savings habits and financial stability among 
rural populations. By reducing financial barriers, it supports entrepreneurship 
development, income generation, and employment creation in rural areas. 
Overall, financial inclusion acts as a key driver for sustainable rural business 
growth and inclusive economic development.

Table 1.2 Financial Inclusion and Rural Business Growth in India 

Sr. No. Variable Percentage

1 Access to bank accounts in rural areas 78.00

2 Access to credit/loans for rural entrepreneurs 62.00

3 Usage of digital payments in rural businesses 55.00

4 Participation in microfinance/SHG programs 48.00

5 Financial literacy among rural entrepreneurs 42.00

6 Increase in rural business growth due to financial inclusion 60.00

Source: RBI Annual Report on Financial Inclusion (2023–24), NABARD Report on Rural Financial 
Access (2023–24), Ministry of Finance, Government of India – Banking & Financial Inclusion 
Statistics (2024), PMJDY Progress Report, Government of India (2024), NSSO Household Financial 
Access Data (2022–23), World Bank Report on Financial Inclusion in India (2023).

The table shows that financial inclusion has a strong positive impact on rural 
business growth in India. Around 78.00 percent of rural population has access to 
bank accounts, which indicates improved banking penetration under financial 
inclusion initiatives. However, only 62.00 percent of rural entrepreneurs have 
access to formal credit, showing that credit availability is still moderate. The 
adoption of digital payments is about 55.00 percent, reflecting increasing use of 
digital financial services in rural businesses. Participation in microfinance and 
Self-Help Group (SHG) programs stands at 48.00 percent, highlighting their role 
in supporting rural entrepreneurship. Financial literacy remains relatively low 
at 42.00 percent, indicating a need for awareness programs. Overall, financial 
inclusion contributes about 60.00 percent to rural business growth, showing 
its significant role in strengthening entrepreneurship and promoting inclusive 
development.
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Figure 1.2: Impact of Financial Inclusion on Rural Business Growth (India)
The column diagram shows the impact of financial inclusion on rural business 
growth in India. The highest value is access to bank accounts at 78.00 percent, 
indicating strong banking penetration in rural areas. Access to credit is 62.00 
percent, showing moderate financial support for entrepreneurs. Digital 
payment usage stands at 55.00 percent, reflecting increasing adoption of digital 
transactions. Participation in SHG and microfinance programs is 48.00 percent, 
highlighting their role in rural support systems. Financial literacy is relatively 
lower at 42.00 percent, indicating the need for awareness. Overall, financial 
inclusion contributes 60.00 percent to rural business growth, showing its strong 
role in promoting entrepreneurship and inclusive development.
�Digitalization and Its Impact on Rural Entrepreneurship Development in 
India
Digitalization has become a key driver of rural entrepreneurship development 
in India by improving access to information, markets, and financial services. 
It enables rural entrepreneurs to use mobile banking, online payment systems, 
and e-commerce platforms for business expansion. Digital tools help in reducing 
transaction costs and increasing market reach beyond local boundaries. 
Government initiatives like Digital India have strengthened internet connectivity 
and digital literacy in rural areas. Social media and online platforms also support 
product marketing and customer engagement. However, challenges such as low 
digital literacy and weak internet infrastructure still exist. Overall, digitalization 
significantly enhances the growth, efficiency, and competitiveness of rural 
entrepreneurship.

Table 1.3: Impact of Digitalization on Rural Entrepreneurship  
Development in India

Sr. No. Variable Percentage
1 Internet access in rural areas 68.00
2 Use of digital payments in rural businesses 57.00
3 E-commerce usage by rural entrepreneurs 44.00
4 Social media marketing adoption 52.00
5 Digital literacy among rural entrepreneurs 40.00
6 Overall business growth due to digitalization 63.00



162  |  Rural Development: Policies, Challenges and Innovations

Sources: Ministry of Electronics and Information Technology (MeitY), Digital India Reports 
(2024), Telecom Regulatory Authority of India (TRAI) Reports (2023–24), National Sample Survey 
Office (NSSO) Data (2022–23), NITI Aayog Reports on Digital Economy (2023), Reserve Bank of 
India (RBI) Digital Payments Report (2024), World Bank Digital Development Report (2023).

The table shows that digitalization has a strong positive impact on rural 
entrepreneurship development in India. Internet access in rural areas stands at 
68.00 percent, which provides the basic foundation for digital activities. Digital 
payment usage is 57.00 percent, indicating increasing adoption of cashless 
transactions. Around 44.00 percent of rural entrepreneurs use e-commerce 
platforms to expand their market reach, while 52.00 percent use social media 
for marketing and customer engagement. However, digital literacy remains 
relatively low at 40.00 percent, showing a major challenge in rural areas. Overall, 
digitalization contributes about 63.00 percent to rural entrepreneurship growth, 
highlighting its important role in improving business efficiency, market access, 
and competitiveness.

Figure 1.3: Digitalization and Its Impact on Rural Entrepreneurship in India

The pie figure shows that digitalization strongly supports rural entrepreneurship 
development in India. Internet access is highest at 68.00 percent, followed by 
overall business growth at 63.00 percent. Digital payments account for 57.00 
percent, while social media marketing stands at 52.00 percent. E-commerce 
usage is 44.00 percent, and digital literacy is lowest at 40 percent, indicating 
a key challenge. Overall, digitalization plays a major role in improving rural 
business growth, market access, and entrepreneurship development.

TECHNICAL COEFFICIENTS AND MODEL ESTIMATES OF RURAL  
ENTREPRENEURSHIP AND INCLUSIVE GROWTH

A.	 Correlation Matrix

Variables  (RE)  (WE)  (FI)  (DI)
RE 1.00 0.72 0.81 0.76
WE 0.72 1.00 0.69 0.65
FI 0.81 0.69 1.00 0.74
DI 0.76 0.65 0.74 1.00

Variables: Rural Entrepreneurship (RE), Women Empowerment (WE), Financial Inclusion (FI), 
Digitalization (DI)
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The correlation matrix shows strong positive relationships among all variables 
(RE, WE, FI, DI), with values ranging from 0.65 to 0.81. RE is most strongly 
correlated with FI (0.81), indicating they move closely together. Overall, all 
variables are positively related, meaning an increase in one tends to be associated 
with increases in the others.
B.	� Regression Analysis (Dependent Variable: Rural Entrepreneurship  

Development)

Variable Beta (β) Std. Error t-value Sig. (p-value)

Constant 1.12 0.45 2.48 0.015

Women Empowerment (WE) 0.28 0.09 3.11 0.003

Financial Inclusion (FI) 0.41 0.10 4.10 0.001

Digitalization (DI) 0.33 0.11 3.00 0.004

The regression analysis shows that Women Empowerment (β = 0.28), 
Financial Inclusion (β = 0.41), and Digitalization (β = 0.33) all have a 
positive and statistically significant impact on Rural Entrepreneurship 
Development (p < 0.05). Financial Inclusion has the strongest 
influence, indicating it plays the most critical role among the variables. 
Digitalization also shows a strong positive effect, highlighting the importance 
of technology access. Women Empowerment contributes significantly as well, 
though comparatively less than the other two factors. Overall, all three variables 
are important drivers of rural entrepreneurship growth.
C.	 Model Summary

Model Fit 
Indicator R R Square (R²) Adjusted R² F-statistic Significance

Value 0.84 0.71 0.68 22.45 0.000

HYPOTHESIS TESTING RESULTS

A.	 Correlation-Based Hypothesis Testing

Hypothesis Variables Test Result Decision

H0₁: No significant relationship between 
Rural Entrepreneurship and Women 

Empowerment

RE ↔ WE
 (r = 0.72)

Significant 
positive 

correlation

H1 
Accepted

H0₂: No significant relationship between 
Rural Entrepreneurship and Financial 

Inclusion

RE ↔ FI 
(r = 0.81)

Strong 
significant 
correlation

H1 
Accepted

H0₃: No significant relationship 
between Rural Entrepreneurship and 

Digitalization

RE ↔ DI 
(r = 0.76)

Significant 
positive 

correlation

H1 
Accepted
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B.	 Regression-Based Hypothesis Testing

Hypothesis Variable p-value Decision

H0₄: Women empowerment has no 
impact on rural entrepreneurship WE → RE 0.003 (<0.05) H1 Accepted

H0₅: Financial inclusion has no impact 
on rural entrepreneurship FI → RE 0.001 (<0.05) H1 Accepted

H0₆: Digitalization has no impact on 
rural entrepreneurship DI → RE 0.004 (<0.05) H1 Accepted

Based on correlation and regression analysis, all null hypotheses are rejected. 
The results show that rural entrepreneurship has a significant positive 
relationship and impact with women empowerment, financial inclusion, 
and digitalization. Financial inclusion is found to be the strongest predictor, 
followed by digitalization and women empowerment. The regression model is 
statistically significant (F = 22.45, p < 0.05) and explains 71.00 percent variation 
in rural entrepreneurship development (R² = 0.71).

FINDINGS OF THE STUDY

The study finds that rural entrepreneurship plays a significant role in 
promoting inclusive growth in India. Around 51.00 percent MSMEs are located 
in rural areas, showing strong rural participation in economic activities. Rural 
enterprises contribute about 65 percent to self-employment generation, while 
MSMEs contribute nearly 30.00 percent to GDP and 45.00 percent to exports. 
Women participation stands at 23.00 percent, indicating moderate inclusion in 
entrepreneurial activities. Financial inclusion is also strong, with 78.00 percent 
access to bank accounts and around 60.00 percent impact on rural business 
growth. In addition, digitalization supports rural entrepreneurship development 
with a 63.00 percent positive impact, while internet access in rural areas is 68.00 
percent, improving connectivity and market opportunities.  Strong Positive 
Relationship: Rural entrepreneurship shows a strong positive correlation with 
financial inclusion (r = 0.81), women empowerment (r = 0.72), and digitalization 
(r = 0.76), indicating a strong interrelationship among variables. 
 Most Influential Factor: Regression analysis reveals that financial inclusion is 
the most significant predictor of rural entrepreneurship development (β = 0.41, 
p = 0.001), followed by digitalization (β = 0.33) and women empowerment (β = 
0.28). 
Model Strength and Significance: The regression model is statistically strong 
and significant with R = 0.84, R² = 0.71, Adjusted R² = 0.68, and F-statistic = 22.45 
(p < 0.05), indicating that the model explains 71.00 percent variation in rural 
entrepreneurship development.

CHALLENGES

The study identifies several key challenges in rural entrepreneurship development. 
Financial literacy remains low at 42.00 percent, which limits effective use of 
banking and financial services. Access to formal credit is also restricted, with 
only 62.00 percent availability to rural entrepreneurs. Digital literacy is relatively 
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low at 40.00 percent, affecting the adoption of modern technologies. Rural areas 
also face poor infrastructure, weak internet connectivity, and limited market 
access. In addition, there is low awareness of government schemes and financial 
support systems. Women participation is also limited at 23.00 percent due to 
social and economic barriers. Dependence on informal credit sources and lack of 
managerial skills further restrict rural entrepreneurial growth.

RECOMMENDATIONS
The study suggests that financial literacy programs should be strengthened to 
improve awareness and efficient use of financial services in rural areas. Access to 
institutional credit should be increased through simplified banking procedures 
and greater financial outreach. Digital literacy programs must be promoted 
to encourage the use of e-commerce, online banking, and digital marketing. 
Infrastructure facilities, especially internet connectivity, should be improved in 
rural regions. Special schemes and incentives should be provided to promote 
women entrepreneurship. Greater awareness of government schemes such as 
MUDRA Yojana and PMEGP is also necessary. In addition, skill development 
programs should be expanded to enhance entrepreneurial capabilities and 
ensure sustainable rural business growth.

LIMITATIONS OF THE STUDY

The present study is based entirely on secondary data collected from various 
government reports, journals, and published sources, so it does not include 
primary field data. The accuracy of the findings depends on the reliability of 
the secondary sources used. The study is limited to the Indian rural context 
and may not fully represent global rural entrepreneurship conditions. It mainly 
focuses on general trends and does not cover region-wise or state-wise detailed 
analysis. The study also does not include micro-level case studies of individual 
entrepreneurs. In addition, rapid changes in government policies, digitalization, 
and financial systems may affect the relevance of some data over time. Despite 
these limitations, the study provides useful insights into the role of rural 
entrepreneurship in inclusive growth.

CONCLUSION

The study concludes that rural entrepreneurship plays a significant role in 
promoting inclusive growth in India. It contributes to employment generation, 
economic development, and increased participation of rural population in 
business activities. Financial inclusion, digitalization, and women empowerment 
are identified as key factors driving rural entrepreneurship development. The 
results show strong positive correlations among variables, indicating close 
interdependence. Regression analysis confirms that financial inclusion is the 
most significant predictor, followed by digitalization and women empowerment. 
The model is statistically significant with R² = 0.71, showing strong explanatory 
power. Despite this, rural entrepreneurship faces challenges such as low financial 
and digital literacy, limited credit access, and inadequate infrastructure. Women 
participation also remains relatively low, highlighting the need for greater 
inclusion. Overall, rural entrepreneurship is a strong driver of inclusive growth 
but requires targeted policy support for sustainable development.
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